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Piaggio Group, manufacturer of the iconic Vespa, sought a non-traditional approach to 
build online buzz and tout the eco-friendly scooter amongst the key demographics of 
college students, young adults and baby boomers.
 

matrixx developed a user generated content contest billed as the “Go Green Vespa 
Video Challenge” that would tap into the power of online social communities to ignite 
dialogue and viral sharing.

Buzz for the contest was generated using various online social media platforms and 
tools including video sharing sites, social networking communities, scooter enthusiast 
sites, blogs, vlogs and others to reach influencers and drive entries. 

Once directed to the specially created and hosted microsite, visitors were encouraged 
to develop and submit creative videos focusing on at least two of the four core concepts 
of “Vespanomics”: reducing oil consumption and saving money, decreasing traffic 
congestion, helping to curb global warming, and making a fun and stylish statement.  

matrixx conceived and produced an original 
video to both seed the contest and inspire 
creativity.  Contestant were urged to  “beat this.”  
In addition to the simple rules and clean site 
designed to promote entries, a suite of director 
tools were created, including high resolution 
images of various Vespa models in multiple 
angles and colors.  This allowed contestants 
without access to a Vespa to create an entry.  
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Registered contestants and visitors were able to easily navigate, view, leave comments, 
rate and share their favorite videos.  The top three prizes were a GTS 250, LX 150 and an 
LX 50 and seven runner-ups received exclusive branded merchandise.  

www.vespausa.com/gogreenchallenge
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This creative and non-traditional marketing 
campaign delivered over 8 million consumer 
engagements and created deep brand traction 
as consumers generated video submissions 
about riding a Vespa and the environmental 
benefits.  

Visitors spent hundreds of hours watching, 
commenting and rating their favorite videos – 
all while learning the basics of  Vespanomics.  

Contestants and fans helped generate buzz 
by virally spreading the Vespanomics message 
through campaigning for their videos, and 
sharing/embedding entries via blogs, social 
networking/community profiles, forums, video 
sharing sites and beyond.  

More than 3,000 consumers “opted-in” to 
receive information from Vespa and for future 
relationship marketing.  The top 10 videos were 
also seeded to the major video sharing sites 
where they still continue to generate views 
daily.

Beyond the positive consumer feedback about 
the contest, the Vespa support for Planet Earth, 
and the winners with their humerous and 
creative videos, the campaign was also lauded 
in several major advertising and marketing 
trade publications.  Noted entrepreneur 
and environmentalist Mark Sigel called the 
campaign, a “Great interplay of consumer 
engagement and branding strategy…”

matrixx arranged for the grand prize recipient 
to appear at the International Motorcycle 

Show and perform 
the original song from his music video styled winning 
submission.  This surprise stunt was extremely well received.   
The top 100 video entries were also compiled into a video 
loop which was sent to hundreds of Vespa dealerships for 
display on their in-store screens. 

Piaggio Group was “blown away” by the campaign, the 
positive feedback, the over 8 million consumer engagements 
and the increased dealer traffic.

Results:

For More Information Please Contact:   laura.glaser@matrixxpictures.com


